Collection of private sector policies, practices, projects and initiatives to address children’s rights in humanitarian crises beyond philanthropy
Compiled by Business & Human Rights Resource Centre 
Positive steps to tackle child labour in Turkish garment factories
Some brands have plans in place when they find Syrian child labour in garment factories in Turkey:
· [bookmark: _GoBack]Business & Human Rights Resource Centre reached out to 28 garment brands to ask about their policies and practices to avoid exploitation of Syrian refugees in their Turkish factories - responses from brands can be found here
· NEXT noted in their Refugee Action Plan that when child labourers were identified, they would take steps “targeting [the] child’s schooling without any income loss,” and, “includes payment of legal minimum wage to the child’s family, to the mother preferable, until the child reaches the working age.”
· H&M is engaging with NGOs focused on refugees and child refugees: ASAM Association of Solidarity with Asylum Seekers and Migrants (ASAM) and Association for the Support of Contemporary Living (CYDD). 
· H&M did identify a child refugee working in one of their factories in Turkey.  H&M stated that “After identifying child labor, we informed CYDD (Association for the Support of Contemporary Living) to get their support on the remediation activities. CYDD contacted the families of the children and created the action plan aligning with our policy by identifying the most suitable education option based on the needs and aspirations of the children.” 
· H&M further stated that they terminated the business relationship with the child immediately. 
· C&A is working in partnership with Save the Children to provide training and education programmes to refugees. 
· “The C&A Foundation has been working with important organization on the ground to support education and relief projects for refugees. As an example, C&A Foundation is extending its support to refugees by earmarking EUR 1 million to help make meaningful donations to local organisations capable of providing rapid aid to refugee families. 
A special focus is been given to those countries most severely affected by the influx of refugees, such as Germany, France, Austria, Italy, Hungary, Croatia, Serbia and Turkey. 
This latest initiative compliments the ongoing efforts of C&A Foundation and C&A to support refugees. Through their 3-year, multi-million Euro partnership with Save the Children, C&A Foundation and C&A are supporting mothers and children in humanitarian crises and the work with refugees has been a cornerstone of the programme. 
For example, one of the projects has been helping to empower Syrian refugees with a fund of EUR 500,000 to provide access to skills training so they can start their own income-generating initiatives.
C&A is convinced that joint efforts are needed to cope with the refugee crisis and will continue to work through its partners and retail businesses to support communities
At the same time, we are in the process of mapping out potential stakeholders together with the C&A Foundation to submit funding proposals for local organisations that support refugees and their families.” 
Use of company products, investments, and services:
IKEA 
IKEA partners with UNHCR to develop refugee tents that are more robust than the ones UNHCR had been using in order to create a more stable environment for children. Also engages in knowledge sharing with UNHCR.
ninemillion.org campaign
UNHCR in partnership with Right to Play, Nike, and Microsoft. Aimed at raising awareness of the plight of refugee children, develop understanding of their long-term needs, and raise funds for educational and sporting opportunities in camps. 
Microsoft
Community Technology Access (CTA) program launched with the help of UNHCR. Aims to provide refugees with ICT skills, equipment, and technical support in rural camps. Also aids with access to education by providing computer labs, low-cost internet connectivity, low power dust-resistant hardware, and training for teachers and IT administrators in the camps
PwC
Educating the Children of Darfur project in partnership with UNHCR helped fund primary schools in refugee camps in Chad. Also provided ICT education. 
Fast Retailing (Uniqlo)
Partnership with UNHCR to provide extra warm Heat-Tech clothing and provides internship opportunities (with the possibility of employment). 
UPS
Works in partnership with American Red Cross, CARE, Salvation Army, UN-OCHA, UNICEF, UNHCR, and World Food Programme. Beyond monetary support, coordinates humanitarian shipments. With UNICEF, UPS assists refugee children with education, sanitation, and protection. With the Salvation Army, UPS supports integration of refugee youth in Germany. UPS transported two humanitarian charters for UNHCR and WFP to refugees arriving in Greece. 
Notes:
Apps and smartphones can become methods of schooling for refugee children


